In 2005, 1,800 corporate social responsibility reports were published around
the world. If we were to stack all of them on top of one another, they would
stand 522 meters high, which is almost fve times higher than the tallest building
in Bratislava. According to research, the most widely read news is that which is
prepared according to internationally accepted standards. Today the most
frequently used standards for reporting are the directives of the Global Reporting
Initiative - G3, which are used by more than 860 companies worldwide. In
Slovakia so far only three companies have published independent corporate
responsibility reports: Orange Slovensko, as., U. S. Steel KoSice, s.r.0., and Slovak
Telekom, a:s. All three are members of the Business Leaders Forum. Measuring
corporate philanthropy effciency andthe use of standardsinreporting were the main
topics of the third annual conference organized by the Business Leaders Forum in
cooperation with the Pontis Foundation.

The methodology of Community Investmet Standards has, among other
things, revealed to us the weaknesses we have in recording non-financial

engagement in the community.
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Community Investment Standards are a suitable tool for the analysis of next
steps and the development of strategy. 3
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We support a voluntary approach from the side of employees, as we are aware
of the infuence we have on our surroundings. We want to help where help is
necessary, and we want to improve living conditions in the places we live and work.
Our employees see that we also support their activities outside the workplace,
so their loyalty to the company grows. Volunteer activities offer relaxation, the
chance to free oneself from stereotypical roles, great team building, and improved
communication between colleagues. For our employees volunteer activity means

new experiences and the development of new skills.

Volunteers in Action

Direct joint assistance by employees on the ground belongs to the most used
forms of corporate philanthropy. In 2005 and 2006, fve BLF members —
Zapadoslovenska energetika, as, Slovak Telekom, as, Hewlett-Packard
Slovakia sr.0., Provident Financial, s.r.o., T-Mobile Slovensko, a.s. — together with
Slovak Scouting and TANAP helped to relieve the consequences of the autumn
storm that hit the High Tatras. Direct assistance in their region was the choice of
Vychodoslovenska energetika, a.s employees who participated by building an
educational route in Smolnicka Osada. Orange Slovensko, a.s. volunteers helped
to protect and conserve the ruins of Plavecky Castle, while Dell s.r.0. employees
gave a helping hand to the Sloboda zvierat organization by working on stalls for
abandoned animals. Philip Morris Slovakia s.r.0., together with Bratislava City
Council, organized the large Ze/ené Mesto (Green City) volunteer project.

Help to People in Need
The Slniecko crisis center helps neglected and homeless children. Slovak
Telekom, as. volunteers helped to make the crisis center a more comfortable



place. Citigroup employees helped to do the same, but also managed to organize
a Slovakia-wide fhancial collection to support neglected children. Philip Morris
Slovakias.r.o.volunteersand other company volunteers decided to help the Union of
Visually Impaired of Slovakia by reading fairytales, which were recorded by visually
impaired children. Tesco Stores SR, a.s. employees organized various interesting
activities for children in foster homes in the towns of Levice and Zitavce. Dell sr.0,,
and Vychodoslovenska energetika, a.s. motivated their employees to give blood

and to fundraise for the Liga proti rakovine (League Against Cancer).

Employees Grant Programs

Orange Slovensko, as., T-Mobile Slovensko, ass, and Skanska SK a.s., regularly
support the volunteer activities of their employees by adding fnancial support
to their projects in Employee Grant Programs aimed at improving the cities and
communities where their employees live. Zapadoslovenska energetika, as.
motivates its people by means of a Matching Fund that works on the principle of
the company tripling the sum of money an employee donates from his wages to
fund public beneft purposes.

Education

Hewlett-Packard Slovakia s.r.o. employees, together with the Junior Achievement
Slovensko organization, helped to awaken an active interest in the perception of
ethical values as part of a 12 week Global Ethical Training Program. Citigroup,
Orange Slovensko, as. Tesco Stores SR, as., and Philip Morris Slovakia s.r.o.,
company managers shared their practical experience with corporate social
responsibility with students as part of a course that took place at the Faculty of
Economic and Social Sciences at Comenius University.



Publication of this brochure was supported by Orange Slovensko, as.

© The Pontis Foundation, Bratislava 2006

Pontis Foundation

Grosslingova 59

811 09 Bratislava

Slovak Republic

tel: +421 2 5710 8111

fax. +421 2 5710 8125

e-mail: pontis@pontisfoundation.sk
www.pontisfoundation.sk
www.blf sk

text.  The Pontis Foundation
design: Braro Gajdo$






WWW.DIf.SK



